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The Social Media Age

2021-04-07

exploring power and participation in a connected world social media are all around us for many they are the first things to look at upon waking
and the last thing to do before sleeping integrated seamlessly into our private and public lives they entertain inform connect and sometimes
disconnect us they re more than just social though in addition to our experiences as everyday users understanding social media also means asking
questions about our society our culture and our economy what we find is dense connections between platform infrastructures and our experience
of the social shaped by power shifting patterns of participation and a widening ideology of connection this book introduces and examines the full
scope of social media from the social to the technological from the everyday to platform industries from the personal to the political it brings
together the key concepts theories and research necessary for making sense of the meanings and consequences of social media both hopefully and
critically dr zoetanya sujon is a senior lecturer and programme director for communications and media at london college of communication

university of the arts london

Persuasion in the Media Age

2021-09-14

persuasion in the media age addresses the impact of electronic media on the practice of persuasion and reviews constantly evolving digital
strategies today s world demands a new perspective on persuasion one that is grounded in the assumption that human consciousness and culture
have been forever altered by communication technology the fourth edition provides timely examples of persuasion in political campaigns social
movements marketing and interpersonal relationships and the role of social media and media technologies in all of the contexts from advertisers to
politicians to influencers to friends persuaders use increasingly sophisticated strategies to sway behavior borchers skillfully weaves theory
research and engaging examples to help readers understand the practice of social influence and to apply critical thinking skills to the persuasion
they encounter daily the text takes an interdisciplinary approach to provide the latest thinking on persuasion while also drawing on a broad
theoretical base for foundational concepts such as attitudes rhetoric and human motivation throughout borchers emphasizes audience storytelling

visual images and ethics this comprehensive insightful and accessible overview of persuasive communication teaches readers how to be skilled



creators of persuasive messages as well as critical consumers

Literacy in the New Media Age

2003

this important and influential book considers how the internet like the printing press in its time has changed the politics of communication and

explores how the changes will affect the future of literacy

The Second Media Age

2018-03-08

this book examines the implications of new communication technologies in the light of the most recent work in social and cultural theory and

argues that new developments in electronic media such as the internet and virtual reality justify the designation of a second media age

Meaning in the Age of Social Media

2014-06-05

the search for meaning is an essential human activity it is not just about agreeing on some definitions about the world objects and people it is an
ethical process of opening up to find new possibilities langlois uses case studies of social media platforms including facebook twitter and amazon to

revisit traditional conceptions of meaning

Information Spread in a Social Media Age

2021-03-30



introduces the topic gently and intuitively with ample famous examples and case studies develops and explains intuitively the information flow
models and thereafter builds the control theory for information management and propagation includes mathematical treatment of information
spread and fake news epidemics and step by step development of modeling framework discusses control methods and application examples

borrows from multiple disciplines and sub disciplines and tries to create a new unified structure for digital information spread and control

MediaSpace

2004-11-23

media space explores the importance of ideas of space and place to understanding the ways in which we experience the media in our everyday
lives essays from leading international scholars address the kinds of space created by media and the effects that spacial arrangements have on media
forms case studies focus on a wide variety of subjects and locales from in flight entertainment to mobile media such as personal stereos and mobile

phones and from the electronic spaces of the internet to the shopping mall

Religion in the Media Age

2006-04-28

looking at the everyday interaction of religion and media in our cultural lives hoover s new book is a fascinating assessment of the state of modern
religion recent years have produced a marked turn away from institutionalized religions towards more autonomous individual forms of the search
for spiritual meaning film television the music industry and the internet are central to this process cutting through the monolithic assertions of
world religions and giving access to more diverse and fragmented ideals while the sheer volume and variety of information travelling through
global media changes modes of religious thought and commitment the human desire for spirituality also invigorates popular culture itself
recreating commodities film blockbusters world sport and popular music as contexts for religious meanings drawing on research into household
media consumption hoover charts the way in which media and religion intermingle and collide in the cultural experience of media audiences

religion in the media age is essential reading for everyone interested in how today mass media relates to contemporary religious and spiritual life



Culture and Economy in the Age of Social Media

2015-01-09

understanding social media requires us to engage with the individual and collective meanings that diverse stakeholders and participants give to
platforms it also requires us to analyse how social media companies try to make profits how and which labour creates this profit who creates social
media ideologies and the conditions under which such ideologies emerge in short understanding social media means coming to grips with the
relationship between culture and the economy in this thorough study christian fuchs one of the leading analysts of the internet and social media
delves deeply into the subject by applying the approach of cultural materialism to social media offering readers theoretical concepts contemporary
examples and proposed opportunities for political intervention culture and economy in the age of social media is the ultimate resource for anyone
who wants to understand culture and the economy in an era populated by social media platforms such as twitter facebook and google in the west
and weibo renren and baidu in the east updating the analysis of thinkers such as raymond williams karl marx ferruccio rossi landi and dallas w
smythe for the 21st century fuchs presents a version of marxist cultural theory and cultural materialism that allows us to critically understand

social media s influence on culture and the economy

Communication and Community in the New Media Age

2021-05-30

this book investigates the relationship between information communication and community development in china in the new media age drawing
on theoretical resources from journalism communication urban sociology community management and the activities of social movements
contrasting existing scholarship that centers on new technologies and virtual aspects of today s communication the study highlights community
residents daily praxis in real social spaces and the interaction between online and offline communications through content analysis case studies
questionnaire surveys and in depth interviews the author explores the social engagement of communication in public expressions and negotiations
among chinese urban communities from micro meso and macro levels respectively three interactive mechanisms are discussed 1 media use and
social consciousness and mobilization 2 new media and changes in community governance and 3 state community interplay based on these

mechanisms the author proposes the idea of the construction of grassroots social communication exploring approaches to the modernization of social



governance and attainment of social interests by optimizing information communication communication and community in the new media age
will appeal to academics and students studying communication and social transition in china new media and society urban sociology and public

governance

Football in the New Media Age

2004-07-31

football in the new media age analyzes the impact of media change on the football industry drawing on extensive interviews with key people in
the media and football industry it examines the finances of the game the rising importance of rights and rights management in the industry and
attempts by clubs to develop their own media capacity at the core of the book is an examination of the battle for control of the game as media
business and fans all seek to redefine the sport in the twenty first century football is rarely out of the headlines with stories about star players
misbehaving clubs facing financial meltdown or tv companies battling over broadcast rights dominating much of the mainstream news and
current affairs agenda the impact of the vast amounts of money paid to elite footballers and the inability of young men to cope with this when
combined with their media fuelled celebrity status have frequently made headlines at the core of this process is the battle to control a game that
has exploited its position as a key content provider for new media over the last decade and this book provides the examiniation and analysis to

study this problem

Social Marketing and Advertising in the Age of Social Media

2020-11-27

this book provides much needed insight into current social marketing and advertising practices the authors offer a framework for social marketing
before exploring the mechanics of social media and present marketing strategy chapters cover the use of both positive and negative emotions in

social marketing and advertising and explore the ethical challenges associated with the practice in the age of social media



Books and Social Media

2021-07-29

social media and digital technologies are transforming what and how we read books and social media considers the way in which readers and
writers come together in digital communities to discover and create new works of fiction this new way of engaging with fiction stretches the
boundaries of what has been considered a book in the past by moving beyond the physical or even digitally bound object to the consideration of
content containers and the ability to share using empirical data and up to date research methods miriam johnson introduces the ways in which
digitally social platforms give rise to a new type of citizen author who chooses to sidestep the industry s gatekeepers and share their works
directly with interested readers on social platforms gender and genre especially play a key role in developing the communities in which these
authors write the use of surveys interviews and data mining brings to the fore issues of gender genre community and power which highlight
the push and pull between these writers and the industry questioning what we always thought we knew about what makes a book and
traditional publishing channels this book will be of interest to anyone studying or researching publishing book history print cultures and digital

and contemporary literatures

Personal Relationships and Intimacy in the Age of Social Media

2018-11-11

this book examines how intimate relationships are built negotiated and maintained through social media the study takes a cross platform approach
analysing three social media platforms of different genres badoo couchsurfing and facebook and exploring two interactive forces that shape the
way people communicate through social media the platforms architecture and policies and actual practises of use combining analysis of the political
economy of social media with users perspectives of their own practises as well as exploring the tensions between the two the book provides a

detailed picture of intimacy as a complex structure of continuity and change



Revolution in the Age of Social Media

2014-07-22

egypt s january 25 revolution was triggered by a facebook page and played out both in virtual spaces and the streets social media serves as a space
of liberation but it also functions as an arena where competing forces vie over the minds of the young as they battle over ideas as important as the
nature of freedom and the place of the rising generation in the political order this book provides piercing insights into the ongoing struggles

between people and power in the digital age

Religion in the Media Age

2006-11-22

looking at the everyday interaction of religion and media in our cultural lives hoover s new book is a fascinating assessment of the state of modern
religion recent years have produced a marked turn away from institutionalized religions towards more autonomous individual forms of the search
for spiritual meaning film television the music industry and the internet are central to this process cutting through the monolithic assertions of
world religions and giving access to more diverse and fragmented ideals while the sheer volume and variety of information travelling through
global media changes modes of religious thought and commitment the human desire for spirituality also invigorates popular culture itself
recreating commodities film blockbusters world sport and popular music as contexts for religious meanings drawing on research into household
media consumption hoover charts the way in which media and religion intermingle and collide in the cultural experience of media audiences

religion in the media age is essential reading for everyone interested in how today mass media relates to contemporary religious and spiritual life

Practical Spiritualities in a Media Age

2015-11-19

we live in a media age where technologies become the sites and sources of our practices and beliefs including those deeper values that guide



decisions about how we should live practical spiritualities in a media age explores how and why media become the site and source of spiritual
expressions that address the mundane or everydayness of our lives including international case studies and essays from leading scholars such as
stewart hoover and graham harvey the book examines the ways and the places in which people have employed media and information
technologies to weave spiritual meaning throughout the demands and pastimes of their lives topics range from food and sex to spiritual tourism in
doing so the volume takes up a call from paul heelas seminal work spiritualities of life to provide more examples more richness and more depth to
the variety of spiritual practices that exist in late modernity providing critical scholarly explorations of the complexities and contradictions of late
modern spiritual practices practical spiritualities in a media age is a must read for anyone working in the intersection of media religion or

spirituality and culture

MediaSpace

2004

in recent years there has been growing awareness across a range of academic disciplines of the value of exploring issues of religion and the sacred

in relation to cultures of everyday life exploring religion and the sacred in a media age offers inter di

Exploring Religion and the Sacred in a Media Age

2009

digital technologies have fundamentally altered the nature and function of media in our society this book critically examines digital innovations

and their positive and negative implications

Media in the Digital Age

2008



this illuminating investigation takes a fresh look at the role of media in children s lives an overview of the formidable challenges parents face and
creative ways to overcome them are included as are strategies for turning a home environment from high tech to high touch moving beyond
demonizing the media this work like none before it articulates the difficulties of parenting in our depersonalized society it offers hopeful

alternatives for all parents wanting to protect children from and teach children about media s impact

Parenting Well in a Media Age

2004

this volume explores the relationship of hero to celebrity and the changing role of the hero in american culture it establishes that the nature of

hero and its function in society is a communication phenomenon which has been and is being altered by the rapid advance of electronic media

American Heroes in a Media Age

1994

social media pervades people s awareness and everyday lives while also influencing societal and cultural patterns in response to the social media
age advertising agents are creating new strategies that best suit changing consumer relationships the handbook of research on effective advertising
strategies in the social media age focuses on the radically evolving field of advertising within the new media environment covering new
strategies structural transformation of media and changing advertising ethics this book is a timely publication for policymakers government
officials academicians researchers and school practitioners interested in furthering their research exposure and analyzing the rapidly evolving

advertising sector and its reflection on social media

Handbook of Research on Effective Advertising Strategies in the Social Media Age

2015-02-28



truth qualities of journalism are under intense scrutiny in today s world journalistic scandals have eroded public confidence in mainstream media
while pioneering news media compete to satisfy the public s appetite for news still worse is the specter of fake news that looms over media and
political systems that underpin everything from social stability to global governance this volume aims to illuminate the contentious media
landscape to help journalism students scholars and professionals understand contemporary conditions and arm them to deal with a spectrum of new
developments ranging from technology and politics to best practices fake news is among the greatest of these concerns and can encompass
everything from sarcastic or ironic humor to bot generated made up stories it can also include the pernicious transmission of selected biased facts
the use of incomplete or misleadingly selective framing of stories and photographs that editorially convey certain characteristics this edited
volume contextualizes the current fake news problem yet it also offers a larger perspective on what seems to be uniquely modern computer
driven problems we must remember that we have lived with the problem of people having to identify characterize and communicate the truth
about the world around them for millennia rather than identify a single culprit for disseminating misinformation this volume examines how
news is perceived and identified how news is presented to the public and how the public responds to news it considers social media s effect on the
craft of journalism as well as the growing role of algorithms big data and automatic content production regimes as an edited collection this volume
gathers leading scholars in the fields of journalism and communication studies philosophy and the social sciences to address critical questions of how

we should understand journalism s changing landscape as it relates to fundamental questions about the role of truth and information in society

Journalism and Truth in an Age of Social Media

2019-08-06

this collection of essays represents the first of its kind in exploring the conjunction of translation and social media communication with a focus on
how these practices intersect and transform each other against the backdrop of the cascading covid 19 crisis the contributions in the book offer
empirical case studies as well as personal reflections on the topic illuminating a broad range of themes such as knowledge translation crisis
communications language policies cyberpolitics and digital platformization together they demonstrate the vital role of translation in the trust based
construction of global public health discourses while accounting for the new medialities that are reshaping the conception experience and critique
of translation in response to the cultural political and ecological challenges in the post pandemic world written by leading scholars in translation
studies media studies and literary studies this volume sets to open up new conversations among these fields in relation to the global pandemic and

its aftermath the open access version of this book available at taylorfrancis com has been made available under a creative commons attribution non



commercial no derivatives 4 0 license

Translation and Social Media Communication in the Age of the Pandemic

2022-02-23

social media technologies such as youtube twitter and facebook promised a new participatory online culture yet technology insider alice marwick
contends in this insightful book 2 0 only encouraged a preoccupation with status and attention her original research which includes conversations
with entrepreneurs internet celebrities and silicon valley journalists explores the culture and ideology of san francisco s tech community in the
period between the dot com boom and the app store when the city was the world s center of social media development marwick argues that
early revolutionary goals have failed to materialize while many continue to view social media as democratic these technologies instead turn users
into marketers and self promoters and leave technology companies poised to violate privacy and to prioritize profits over participation marwick
analyzes status building techniques such as self branding micro celebrity and life streaming to show that 2 0 did not provide a cultural revolution

but only furthered inequality and reinforced traditional social stratification demarcated by race class and gender

Status Update

2013-11-28

raising kids in the media age is a realistic informative look at how today s media impacts individuals and families based on extensive research
author jay dunlap shows that regardless of the content the media affects our interactions with others especially those closest to us since tv
computers and the internet are all here to stay this book offers valuable advice to parents on dealing with their children s and their own

consumption of media raising kids in the media age offers positive fresh ideas on how parents can control the media outlets in their home

Raising Kids in the Media Age

2008-01-01



to survive in today s competitive business environment marketing professionals must look to develop innovative methods of reaching their
customers and stakeholders social media is a useful tool for developing the relationships between businesses and consumers building brand identity
in the age of social media emerging research and opportunities is a critical scholarly resource that examines the media consumption and habits of
consumers to evaluate the challenges of brand building featuring coverage on a broad range of topics such as brand identity brand loyalty and
social media branding this book is geared towards marketing professionals business managers and individuals interested in how social media fits

into today s marketing environments

Building Brand Identity in the Age of Social Media: Emerging Research and Opportunities

2018-01-12

this book investigates the internet as a site of political contestation in the indian context it widens the scope of the public sphere to social media and
explores its role in shaping the resistance and protest movements on the ground the volume also explores the role of the internet a global
technology in framing debates on the idea of the nation state especially india as well as diplomacy and international relations it also discusses the
possibility of whether internet can be used as a tool for social justice and change particularly by the underprivileged to go beyond caste class
gender and other oppressive social structures a tract for our times this book will interest scholars and researchers of politics media studies popular

culture sociology international relations as well as the general reader

Political Internet

2016-11-03

ever since the centenary of cinema there have been intense discussions in the field of film studies about the imminent demise of the cinematic
medium endless articles championing the spirit of genuine cinephilia have proclaimed the death of classical cinema and mourned the end of an era
while new currents in media studies introduced such buzzwords into the discussions as remediation bolter and grusin media convergence jenkins
post media aesthetics manovich or the virtual life of film rodowick by the turn of the millennium the whole ecosystem of media had been

radically altered through processes of hybridization and media convergence some theorists even claim that now that the term medium has



triumphed in the discussions around contemporary art and culture the actual media have already deceased as digitized imagery absorbs all media
moving images have entered the art galleries and new forms of inter art relationships have been forged they have also moved into the streets and
our everyday life as a domesticated medium at everybody s reach into new private and public environments and into a fusion of both via the
internet consequently should we speak of an all pervasive cinematic experience instead of a cinematic medium what really happens to film once
its traditional medium has shape shifted into various digital forms and once its traditional locations institutions and usages have been uprooted what
do these re locations and re configurations really entail what are the most important new genres in post media moving pictures is it the web
video is it 3d cinema is it the computer game that operates with moving image narratives is it the new vernacular database the dvd or the good
old television adjusted to all these new forms how does theatrical cinema itself adapt to or reflect on these new image forms and technologies how
can we interpret the convergence of older cinematic forms with an emerging digital aesthetics traceable in typical post media hosts of moving
images these are only some of the major questions that the theoretical investigation and in depth analyses in this volume try to answer in an

attempt at exploring not the disappearance of cinema but the blooming post media life of film

Film in the Post-Media Age

2012-03-15

this book provides a comprehensive overview of the impact of the internet on malaysian politics and how it has played a pivotal role in
influencing the country s political climate it lays out the background of malaysia s political history and media environment and addresses the
ramifications of media isation for the political process including political public relations advertising and online campaigns the book examines the
internet s transformative role and effect on malaysian democracy as well as its consequences for political actors and the citizenry such as the
development of cyber warfare and the rise of propaganda or fake news in the online domain it also investigates the interplay between traditional
and new media with regard to the evolution of politics in malaysia especially as a watchdog on accountability and transparency and contributes to
the current discourse on the climate of malaysian politics following the rise of new media in the country this book is particularly timely in the
wake of the 2018 malaysian general election and will be of interest to students and researchers in communications politics new media and cultural

studies



Malaysian Politics in the New Media Age

2019-08-21

the politics of laughter in the social media age perspectives from the global south brings to critical and intellectual attention the role of humour in
the digital era in the global south many citizens of the global south live disempowered and precarious lives digital media and humour as chapters
in the volume demonstrate have empowered these citizens through engagement with power and their peers enabling a pursuit of a better future
contributors to the volume while alive to challenges associated with the digital divide highlight the potentials of social media and humour to
engage and seek redress on issues such as corruption human rights violations racism and sexism contributors expertly analyse memes videos
cartoons and other social media texts to demonstrate how citizens mimic disrupt ridicule and challenge status quo this book caters for academics

and students in media and communication studies political studies sociology and global south studies

The Politics of Laughter in the Social Media Age

2021-11-03

this timely book explores how the internet and social media have permanently altered the media landscape enabling new actors to enter the
marketplace and changing the way that news is generated published and consumed it examines the importance of citizen journalists whose
newsgathering and publication activities have made them crucial to public discourse and central actors in the communication revolution
investigating how the internet and social media have enabled citizen journalism to flourish and what this means for the traditional institutional

press the public sphere and media freedom the book demonstrates how communication and legal theory are applied in practice

Media Freedom in the Age of Citizen Journalism

2021-12-10

this volume provides a comprehensive examination of key issues regarding global communication focusing particularly on international news and



strategic communication it addresses those news factors that influence the newsworthiness of international events providing a synthesis of both
theoretical and practical studies that highlight the complicated nature of the international news selection process it also deals with international
news coverage presenting research on the cross national and cross cultural nature of media coverage of global events in the interdisciplinary
context of research on political communication war coverage new technologies and online communication the work concludes with a focus on
global strategic communications in the age of globalization global economies and cross national media ownership chapters here provide readers
with some of the most up to date research on international advertising public relations and other key issues in international communications with
contributions from many of the leading scholars in the field of international media communication research this collection presents a valuable
resource for advancing knowledge and understanding of the complicated international communication phenomenon it will be of value to upper
level undergraduates and graduate students in mass media and communication programs and to scholars whose research focuses on global

communication research

International Media Communication in a Global Age

2009-09-10

adolescents are forging a new path to self development taking advantage of the technology at their fingertips to produce desired results in
adolescents and their social media narratives walsh specifically explores how social media impacts teenagers personal development indeed through
unique empirical data walsh presents an aspect of teen media use that is not often documented in the press the seemingly deep and meaningful
process of evaluating the self visually in an attempt to reconcile their presentation with their internal self story nevertheless as walsh outlines this
is not a process without its challenges tracking teenagers progress towards self validation from the offline stages preceding online exhibitions this
enlightening volume will appeal to undergraduate and postgraduate students scholars and researchers interested in fields such as social media

studies sociology of adolescence identity formation developmental psychology and society and technology

Adolescents and Their Social Media Narratives

2017-09-11



the explosion of digital information and communication technologies has influenced almost every aspect of contemporary life diasporas in the new
media age is the first book length examination of the social use of these technologies by emigrants and diasporas around the world the eighteen
original essays in the book explore the personal familial and social impact of modern communication technology on populations of european asian
african caribbean middle eastern and latin american emigrants it also looks at the role and transformation of such concepts as identity nation culture
and community in the era of information technology and economic globalization the contributors who represent a number of disciplines and
national origins also take a range of approaches empirical theoretical and rhetorical and combine case studies with thoughtful analysis diasporas in
the new media age is both a discussion of the use of communication technologies by various emigrant groups and an engaging account of the
immigrant experience in the contemporary world it offers important insights into the ways that dispersed populations are using digital media to
maintain ties with their families and homeland and to create new communities that preserve their culture and reinforce their sense of identity in

addition the book is a significant contribution to our understanding of the impact of technology on society in general

Diasporas in the New Media Age

2010-04-01

the result of a unique research project exploring the relationship between children s vernacular play cultures and their media based play this
collection challenges two popular misconceptions about children s play that it is depleted or even dying out and that it is threatened by
contemporary media such as television and computer games a key element in the research was the digitization and analysis of iona and peter opie
s sound recordings of children s playground and street games from the 1970s and 1980s this framed and enabled the research team s studies both of
the opies documents of mid twentieth century play culture and through a two year ethnographic study of play and games in two primary school
playgrounds contemporary children s play cultures in addition the research included the use of a prototype computer game to capture playground
games and the making of a documentary film drawing on this extraordinary data set the volume poses three questions what do these hitherto
unseen sources reveal about the games songs and rhymes the opies and others collected in the mid twentieth century what has happened to these
vernacular forms how are the forms of vernacular play that are transmitted in playgrounds homes and streets transfigured in the new media age
in addressing these questions the contributors reflect on the changing face of childhood in the twenty first century in relation to questions of

gender and power and with attention to the children s own participation in producing the ethnographic record of their lives



Children's Games in the New Media Age

2016-05-23

this book explains how social media made sustainability a mainstream concern for all society it is a powerful guide for both communication and

marketing professionals in business and a textbook for the growing field of sustainability communication in higher education

Trust Inc

2018

this volume assembles an estimable range of critical analyses of one of the most important mediated artifacts of the modern world the media event
the authors challenge the construct extend its usefulness expand its theoretical basis and application and examine media events in a far larger and
richer context than ever before students of global media today are well served by this superb collection of essays david morgan duke university
usa a welcome and worthy successor to dayan and katz s path breaking study that expands and enriches the discourse on global media events daya
thussu university of westminster uk this is an excellent collection that will enable new kinds of argument about and hopefully research into the
spectacular functions of the contemporary media graeme turner university of queensland australia we live in an age where the media is intensely
global and profoundly changed by digitalization not only do many media events have audiences who access them online but additionally digital
media flows are generating new ways in which media events can emerge in times of increasingly differentiated media technologies and
fragmented media landscapes the eventization of the media is increasingly important for the marketing and everyday appreciation of popular
media texts the events covered include celebrity big brother 9 11 the iraq war and world youth day 2005 to give readers an understanding of the

major debates in this increasingly high profile area of media and cultural research

Media Events in a Global Age

2009-10-16



this is an accessible account of theoretical knowledge to help students explore and understand the world of persuasion they live in the text is
grounded in rhetorical theory but the findings of social science research are woven through the narrative to provide a comprehensive account of

persuasion

Persuasion in the Media Age

2006-07
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